MINNESOTA AGRI-GROWTH COUNCIL

Job Description

JOB TITLE
Communication Director
SUBMISSIONS

Interested candidates should submit a cover letter and resume to info@agrigrowth.org or fax to 651-905-8902.  All applications will be treated confidentially.  Deadline for submissions is February 20, 2008.
POSITION DESCRIPTION
The Minnesota Agri-Growth Council (MAGC) is seeking a Communications Director to develop and execute both internal and external communications strategies.  Ideal candidate will have communications or public relations degree and minimum 2 years experience working with food/agriculture sector or public policy.  Candidates should have understanding of issues and trends affecting food/agriculture industry, as well as legislative and regulatory process.  Communications duties include writing and distributing members information; managing website and IT consultants; devising timely press releases; and managing collateral information.  Additional duties include assisting with legislative initiatives; planning and marketing events; developing relationships with current/prospective members; presenting at Board of Director meetings; and operating in a team office environment.

This Communications Director position will play an integral role to the organization, its members, and the entire state food/agriculture industry.  Successful candidate will be resourceful, possess quality writing/communications abilities and people skills, and the ability to work effectively in a small office environment.

MAGC offers a dynamic but flexible working environment.  While the position preferred is full-time, Agri-Growth will also consider experienced candidates seeking a less than full time arrangement.  The position offers a professional salary range, commensurate with experience.  Attractive 401(k), vacation time, and merit-based bonus also included.

BACKGROUND
MAGC is a non-profit trade association representing the food & agriculture industry through public policy, lobbying, strategic planning, and advocacy.  The Council’s 200+ members range from multinational as well as small food processors to renewable energy manufacturers, other trade associations, farm and commodity groups, finance-lenders, academic institutions, and all others directly and indirectly involved in the food and agriculture industry.

REQUIRED KNOWLEDGE & EXPERIENCE
· Requires a Bachelors degree in communications or public relations with a minimum of 2 years experience working with the food and agriculture or public policy sector.
· Basic understanding of the issues, concerns, trends, and developments within the agriculture and agribusiness industries.
· Must have an understanding of the legislative and regulatory process. 
· Position requires excellent communications, writing, organizational, and leadership skills.
· Excellent computer skills required, including Microsoft Word, PowerPoint, and be capable of working with web tools

· Ability to establish and meet deadlines, work under pressure and handle multiple priorities 
ESSENTIAL DUTIES AND RESPONSIBILITIES:

· Write, edit and publish member only communications. 

· Produce, edit, and update Web site content and manage IT consultants. 

· Responsible for writing and distributing timely press releases, media alerts, or op-ed pieces.
· Coordinate monthly newsletter
· Redesign, update and print MAGC member packets, brochures, and promotional pieces.
· Maintain newsletter mailing and email lists

· Set up surveys to measure effectiveness of marketing campaigns and perceptions of agriculture. 
· Develop and maintain positive relationships with news media. 

· Provide communications input for preparation of annual budget and annual strategic communication plan.
· Identify opportunities where MAGC might receive media coverage such as speaking opportunities, panel participation, article generation and other activities 
· Work collaboratively with MAGC staff to develop and carry out highly-effective internal & external communication strategies. 
· Additional duties include assisting with legislative initiatives; planning and marketing events; developing relationships with current/prospective members; presenting at Board of Director meetings; and operating in a team office environment.

